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For the past five years we have been proud to bring you the message and mission of the
West Coast’s best children’s hospital. Our job is easy compared to the work of the amazing
doctors and nurses whose commitment to providing the best care for our patients and families 
helped earn us our sixth consecutive “Best” ranking on the annual U.S. News & World Report 
Honor Roll. We are one of only a handful of children’s hospitals in the nation, and the only 
one in California, to make the list. To learn more, visit CHLA.org or call 888-631-2452.

CHLA has one of 
Southern California’s best 
PR & marketing teams.

Have you heard 
the news?
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FOR IMMEDIATE RELEASE:

Congratulations to
Steve Nissen and all
of tonight’s honorees.

Proud to support 
PRSA-LA

 
 
 
 
 
 
 
 
 

 
 
 
 

 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

 
 
 
 
 



Corporate Citizen of the Year

© 

Disney’s concern for the happiness and well being of kids and 
families goes beyond their entertainment to the world in which 
they live. Disney Citizenship is our commitment to help people 
create the brighter future we’ve already encouraged them to 
imagine. Through our own actions, our example and our 
philanthropy, we believe we can strengthen communities near 
and far, and inspire the next great dreamers, doers and builders 
of a better tomorrow.

 
 
 
 
 
 
 

 



WE INSPIRE CITIZENS TO ACT
BY IGNITING NEWS, NOW.

LONDON  /  NEW YORK  /  LOS ANGELES  /  ORANGE COUNTY  /  TORONTO  /  MONTREAL  /  QUEBEC CITY  /  VANCOUVER
SAO PAULO  /  SINGAPORE  /  BEJING  /  HONG KONG              213.996.3806  /  WWW.CITIZENRELATIONS.COM

Seeing people purely through a ‘consumer’ lens often misses the mark. 

Understanding how citizens interact, learn, get motivated and share news has 

been the core of our approach for more than 25 years. The acts we inspire 

fuel business and brand success.
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A Berkshire Hathaway Company
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Verne Brizendine
Anchulee Raongthum

Raul Guerridos
Maria Sanchez
Emma Reyes

Elizabeth Molano
Mark Anthony Paredes

Ricardo Jimenez
Qwendolyn Price

Patricia Bigay
Amelia Herrera-Robles

Stacy Anderson

Blue Shield of California is proud to support PRSA
and congratulates our associates
on being finalists in 3 categories!



Winner of the 2014 PRIsm Award for Outstanding Achievement in Publicity

info@ciclavia.org   213.355.8500   ciclavia.org

CICLAVIA 
CicLAvia has earned this recognition 
for doing what many thought was 
impossible—turning the Car Capital 
of America into a place where tens of 
thousands of people eagerly explore 
their city on foot, on bike and by using 
many other forms of non-motorized 
transportation. Since its first incarnation 
on 10/10/10, CicLAvia has brought 
hundreds of thousands of Angelenos to 
more than 100 miles of car-free streets 
and is now partnering with Metro to 
expand throughout Los Angeles County.

In less than four years, CicLAvia’s communications 
efforts have shifted the conversation regarding 
Los Angeles streets and traffic. Now called a “civic 
institution” by many, CicLAvia has changed the 
way Angelenos see the future of their city and 
has allowed them to fall in love with Los Angeles 
all over again. Public officials acknowledge the 
success of the project with substantial support that 
allows Angelenos to discover new neighborhoods 
and diverse cultures, that encourages public health 
and active transportation, that helps small business 
grow and reimagines the urban infrastructure of 
the city itself. 

CicLAvia’s messaging started with grassroots 
outreach by several communications consultants— 
Maynard Consulting Services, Brad Rehak, and 
Alaine Azcona and Ashley Rodgers to promote 
the event and encourage participants to attend. 
As the organization expanded and local officials 
embraced the positive impact of CicLAvia, the 
organization brought communications in-house 
and hired its first full-time communications 
director, Robert Gard, in 2013. Executive Director 
and co-founder Aaron Paley and Robert Gard now 
serve as the primary voices of the organization. 
Consultant Lissette Flores works with Spanish 
language media. 

The event that National Geographic called “One 
of the Top 10 Must-Dos in the World” in 2013 has 
expanded messaging beyond day-of promotion 
to have media examine the larger social, cultural 
and policy impacts that can be found within the 
CicLAvia model. In the last 18 months, CicLAvia has 
received nearly 1,000 print, broadcast and online 
mentions in local, national and international media, 
including pieces by Forbes, NPR and the BBC. 

The success of CicLAvia prompted Metro to award 
$4 million for open streets events in Los Angeles 
County from 2014–2016. The next CicLAvia will 
be December 7 in South LA. Four CicLAvias are 
planned for 2015—The Valley, Pasadena, Culver 
City and the Heart of LA. 

outstanding achievement in Publicity

 
 
 
 
 
 

 
 
 
 

 

 
 
 
 

 
for receiving the 

Joseph Roos Commmunity Service Award

Congratulations to

 Denis Wolcott

From your friends 
at Cerrell



 
 
 
  

 
 

 
 
 
 
 

 
 
 
 

The Port of Long Beach 
congratulates Denis Wolcott, 
APR, our friend and colleague 
on the Gerald Desmond 
Bridge Replacement Project 
– recipient of PRSA-LA’s 2014 
Joseph Roos Community 
Service Award.

Congratulations!

www.POLB.com
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Congratulations PRSA-LA on  
Celebrating Your 50th Annual PRism Awards!
Celebrate 50 years of PRSA by enjoying up to 10% off on courses  
in our new certificate. Use code P7755. Offer expires 12/7/14.  
Visit uclaextension.edu/public-relations to learn more about our  
NEW and Improved Strategic Branding & Public Relations Certificate!

16167.indd   1 11/10/14   11:02 AM



 
 
 
 
 
 

 
 
 

 

 
 
 

 
 
 
 

 
 

 

 
 
 
 
 
 

 
 
 

   

 

Denis Wolcott has been a trusted advisor to generations of Pardee 

Homes’ leadership. For many years, Pardee has looked to Denis for 

his public relations expertise and guidance. We especially value his 

commitment to and support of Pardee Homes’ charitable activities, 

and consider him a like-minded partner in giving back to the 

community. All of us at Pardee Homes salute our long-term friend 

and colleague, Denis, recipient of the 2014 Joseph Roos Community 

Service Award in recognition of his outstanding community service.

Congratulations Denis Wolcott
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Nationally sponsored by

The EY Entrepreneur Of The Year™ 
Program honors entrepreneurs whose 
passion and spirit of innovation are 
building the best companies in the US. 
It’s easy to nominate your clients for 
EY Entrepreneur Of The Year – the top 
business awards program in the country. 
They’ll earn the recognition they deserve 
which makes you a winner (again).

To request nomination materials, contact 
Ashley Evans at  +1 213 240 7096 or 
ashley.evans1@ey.com  or visit us online 
at www.ey.com/us/eoy/greaterla. 

The entry deadline is 
Friday, March 6, 2015.

Congratulations 
PRism Winners! 
Now get recognition 
for your clients.



 
 

 

 

   

 
 

 
 

 

 

   

 
 

  

  



THANK YOU AND CONGRATULATIONS 
TO OUR 8 FINALISTS IN 6 CATEGORIES

PASSIONATE CLIENTS 
MOTIVATE US TO 
GO ALL IN.
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